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Study reveals that ovulating women buy sexier clothing
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omen buy sexier clothes when they're ovulat-
Wing, researchers from the University of Minnesota

found in a study they say could impact how prod-
ucts associated with looks are marketed.

“The desire for women at peak fertility to unconsciously
choose products that enhance appearance is driven by a de-
sire to outdo attractive rival women,” said Kristina Durante, a
post-doctoral fellow at the University of Minnesota’s Carlson
School of Management and lead author of the study. “If you
look more desirable than your competition, you are more
likely to stand out.”

The researchers found that ovulating women chose sex-
ier clothing and accessories for themselves after being
shown photographs of attractive local women than when
they were shown photos of unattractive women from their
area or women who live more than 1,000 miles away.

Women who were not ovulating did not make the same
choice, and the ovulating women made it unconsciously,
the researchers found.

The aim of preening during ovulation is to attract the
best romantic partner, said Durante.

1. fertility /fo'tilst n.
4B (shengl yud)

Bl: Fertility treatment has improved dramatically in recent years.
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2.accessory /sk'sesort/ n.
BEED (peid shid)

B Sally never leaves the house without her designer accessories.
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To do that, “a woman needs to assess the attractiveness
of other women in her local environment to determine how
eye-catching she needs to be to snare a good man,” Du-
rante said.

To a woman in New York chasing a mate in Manhattan or
Brooklyn, a rival in Los Angeles poses little threat, she said.

Marketers should pay close attention to the findings of
the study, which showed that ovulation has a “profound
influence” on a woman’s consumer behavior, the research-
ers said.

The study is due to be published in an upcoming issue of
the Journal of Consumer Research. (AFP)
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Bikini-clad surf fans watch the men’s third round heats of the US Open
of Surfing at Huntington Beach, California on Aug. 5, 2010. PHOTO: AFP

ABRB ' BZLERNEREBEEENNN T BeREEZRERARES S
BFE=0ELE - Y EH

Bl: Alvin spends hours preening himself in front of the mirror before going out.
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4.snare /sner/ .
1E (bu3 zhuo1)

il Ivan snared a waitress as she walked past.
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