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Platinum card holders enjoy concierge service
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Temple!” “I want to buy a Lamborghini racing car
that hasn’t been imported to Taiwan and costs over
NT$20 million (US$622,000).” “Go to Tokyo or Hong Kong for
me and buy 30 NT$50,000 Hermés Kelly handbags!” Whatever
their honored cardholders ask for, platinum card concierges
will carry out the order. There are plenty of people willing to
fork out thousands or even tens of thousands of New Taiwan
dollars to pay someone an hourly rate for queuing up on their
behalf, all for the sake of grabbing limited-edition items.
Platinum card concierges also provide free services, such
as planning itineraries for overseas trips, arranging visits to
famous sites, looking up transport information, and suggesting
performances, cultural events and in-depth travel experiences,
as well as weather forecasts, exchange rates and advice about
safety, health etc. All it takes is a phone call and platinum card
customer service will have the information for you in next to
no time.
The thing is, most people don’t know how to take advantage
of these added-value services. According to figures provided
by the Taipei office of emergency assistance company Interna-
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1. prayer /prer/ n.

tional SOS, which has signed contracts with several banks to
offer concierge services for more than 10 million platinum card
holders in Taiwan, they only receive about 10,000 phone calls
a month asking for travel advice, meaning that only about one
percent of eligible cardholders avail themselves of this free
service each year.

“Actually we don't just serve the wealthy. We can fix things
for ordinary people, too,” says Keynes Chen, general manager
of the Taiwan branch of International SOS. Chen recounts how
one cardholder called in to say she had heard that a cultural
experience of “being Japanese for a day” was being offered in
Tokyo. The platinum card concierge checked and found that
this free activity really was on offer, and helped make a booking
for the client. The cardholder proceeded to take a trip to Japan
and try out special experiences like wearing a kimono, and it
didn’t cost her a cent.

Chen says there was another cardholder who wanted to stay
at Dubai’s sail-shaped Burj al Arab Hotel but couldn’t afford the
room rate of NT$60,000 to NT$70,000 a night. A platinum card
concierge found out that there is a hotel across from the Burj
al Arab that shares its beautiful sea view, but whose room rate
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is one tenth as expensive, allowing the cardholder to fulfill his
dream.

For wealthy people, on the other hand, money is no object
when seeking help. Some people have paid over NT$8,000
extra for someone to go to Taipei’'s Longshan Temple and buy
a prayer candle with a number near the top of the list, even
though the charge for a candle is just NT$500. When an office
worker in her 30s asked the customer service center to buy
30 Hermés Kelly handbags for her, they dispatched people
to three major Asian cities to line up and buy the bags. The
woman was happy to pay several thousand New Taiwan dollars
extra in hourly fees for queuing up.
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MasterCard Worldwide company staff show off outsized replicas of plati-
num cards co-branded with six credit cooperatives and featuring well
known Taiwanese landmarks at the card launch in Taipei on June 23,
2005. PHOTO: SUNG CHIH-HSIUNG, LIBERTY TIMES
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Bl: The congregation bowed their heads, and were led in prayer by the priest.
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2. concierge /kon'sjerz/ n.

&8 (Ii3 binl yuan2)

fll: The concierge met us at reception and carried our bags to our room.
(BEERESEGHF  LERFHCOTERIEE )

3.itinerary /ar'tins,rert/ n.
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Bl: We had to change our itinerary at the last minute when it started to rain.
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4, avail...of /3'vel ‘av/ idiom.

AEB (li4 yuana)

#l: Dan decided to avail himself of the hotel’s free shuttle service.
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The son of a well-known Taiwanese entrepreneur asked platinum card customer service to have someone line up in Italy and buy this limited edition
Lamborghini sports car, which costs more than NT$20 million (US$622,000).
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