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Right: Lady Gaga performs
at the 2009 Wango Tango
concert in Irvine, California,
on May 9 PHOTOS: AGENCIES
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are constantly threatening to design clothing lines, but
Op S ar with the exception of Justin Timberlake, Sean Combs, or
Gwen Stefani, they seldom do more than daydream aloud
about their hypothetical companies on Access Hollywood. Then there’s Lady Gaga. :

The pantless pop wonder has not only been talking about starting her own clothing line, but true to form, she
envisions her designs as the art of the future. vatlt

“My intention is to one day have the Lady Gaga exhibit at the Museum of Modern Art,” she told People magazine.

Not since Madonna’s early 1980s arrival has a pop star’s success been so closely tied to her wardrobe. Lady Gaga, a

native New Yorker born Stefani Joanne Angelina Germanotta 23 years ago, has created her own superstar reality by
arriving at events dressed like a good-time Judy Jetson, eschewing pants, using mirror-covered bras as formal wear,
or carrying a tea cup around London as if it were a prized Birkin bag. She began all of this before her album, The
Fame, produced any hits (you know Gaga best for Poker Face or Just Dance.) In other words, she started dressing
like a star before she was one.

It is a brilliant strategy. One quick look at the Billboard Hot 100 singles chart reveals that dance music does not
sell records in the US unless you go by a single name (Beyonce, Madonna) or you were a former Mouseketeer (Justin
Timberlake, Britney Spears, Christina Aguilera). Otherwise, the charts tend to be filled with hip-hop, rock, American
Idol contestants, or Miley Cyrus. What's a lady to do? Go fashion gaga and get herself noticed, natch, thereby standing
out from the pack and getting her music played.

Lady Gaga’s throbbing dance-pop tunes are catchy, but if she pulled up at the airport dressed like Carrie Underwood

instead of arriving in a PVC corset and high boots, would she have managed a No.1 hit? Fortunately, we’ll never know.

Those in music and fashion have a habit of liberally borrowing inspiration, and La Gaga is no different. Last week in
Boston, she opened for Kelly Clarkson wearing a series of her own designs — which she acknowledges are inspired by
some of her favorite designers. But to say they were inspired by them may be a bit of a stretch. Her infamous bubble
dress is a full-on knock-off of a Hussein Chalayan 2007 runway dress. But to have a young pop star so smitten with
avant garde fashion is an unusual proposition. Hip-hop artists have a habit of latching on to luxury labels — this means
you, Kanye — but to have a young dance music singer emerge from New York’s art and party scene and speak of
her love of Valentino and Karl Lagerfeld is not an everyday event.

“This is how I am all the time,” she casually told the London Times as she strutted like a tarted up pigeon in a
Thierry Mugler-inspired black rubber dress decked out with gold origami pyramids before a show. “You'll never see

me in flip-flops and a T-shirt.”

She has not only distilled looks from the runway, but also from fellow performers. Much like her musical
origins, Lady Gaga’s stylistic origins can be traced back to Madonna, Aguilera, Kylie Minogue, Stefani, and even the
original grandmothers of shock-pop dressing: Cher and Wendy O. Williams. But where Madonna and mid-career
Aguilera seemed serious about presenting themselves as objects of sexual desire, Lady Gaga’s take on sex feels more
like an art school project. Her music hints at sex, and her look is built around showing skin, but it’s all tongue-in-cheek,
like when she coos: “T'll get him hot, show him what I've got” on Poker Face.

Her style influence is in its infancy, but at the Boston show last week, there were packs of young women toying with
Gaga-esque touches to their wardrobes such as high skirts and exaggerated eye makeup, and she’s already amassed the
required gay following. Perhaps more of her influence could be seen earlier this month when Madonna arrived at the
Costume Institute Gala in New York looking like a dominatrix dressed like a blue satin Easter bunny that was running
away to join the circus. It was the kind of outfit only one other blonde — who also speaks in a measured, faux-British
accent — could possibly pull off: Lady Gaga.

What will a clothing line from Lady Gaga look like? She’s been coy at giving specifics, but she would have a difficult
time finding a market for disco ball bras and futuristic, butt-baring micro minis. More likely, she and the Haus of Gaga,
her creative team that she is trying to model after Andy Warhol’s Factory, would produce slightly more marketable, but
no less kooky ensembles based on some of the Lady’s key looks. Which means girls will possibly be wearing knock-offs
of knock-offs as they practice speaking like a British robot wearing platinum wigs. Regardless of how she handles a
clothing line, it will be anything but middle-of-the-road.




