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Welcome to IELTS, your ticket to study and work overseas!
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In response to the growing popularity of IELTS the Taipei Times, in conjunction with
the British Council, brings our readers an IELTS preparation page which will run every
Saturday on p14 of the Taipei Times. Each week will focus on a different area of the
test. IELTS, the International English Language Testing System, is an upper-intermedi-
ate test of English communication. It can be used for university entry and emigration
around the English-speaking world and beyond. It measures your ability to com-
municate across the four language skills — reading, writing, listening and speaking
— through authentic challenging tasks. With over 700,000 people taking IELTS annu-
ally, it is one of the fastest growing English tests in the world, trusted and accepted by
over 4,000 organisations and faculties worldwide, and is a great alternative to TOEFL.

60 minutes

> 40 questions

> Three texts

> Total length between 2,000 and 2,750 words

The texts used in the test come from magazines, books and journals and
are written for the non-specialist reader. They become progressively more
difficult.
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For both of these task types, you have to select actual words from the article.
In the summary completion, you have to complete sentences which reword
a section of the article. For short answer questions, you have to give details
about a section of the article. Both task types test your ability to skim through
the article and find the relevant section, and then scan that section for the
relevant details.

Skim the article for one or two minutes only to understand the main
topic and how the text is organised.

Read the questions or summary. Think about what kind of informa-
tion you need, e.g., a person’s name, a number or a noun.

Locate the relevant section of the main article.
Scan it for keywords.

Reread the question and the section
of text to double-check that the in-
formation is an exact match.

The British Council is the United Kingdom'’s international organisation for educational
opportunities and cultural relations. We currently operate in 109 countries and
territories and have over 70 years of experience.

In Taiwan our aim is to build lasting relationships between the UK and Taiwan by
connecting people with learning opportunities and creative ideas from the UK.

* We offer free, professional and impartial support for studying in the UK.

* We organise collaborative events and exchanges in education, arts, science,
and English language teaching.

® We support learners and teachers of English in Taiwan.

® We provide English language courses.

® We offer access to UK examinations — including IELTS.

Guevara children denounce Che branding

intense gaze: it is an instantly recognisable image
which has been used to sell everything from booze
to T-shirts to mugs to bikinis.

Che Guevara is an icon of the 20th century whose brand
has turned into a worldwide marketing phenomenon. If you
want to shift more products or give your corporate image a
bit of edge, the Argentine revolutionary’s face and name are
there to be used, like commercial gold dust.

The fact that Guevara was a communist guerrilla and
Marxist ideologue is an irony of little interest to his capital-
ist exploiters. It has, however, become a problem for his
children.

Aleida Guevara this week denounced the commerciali-
sation of her father’s image as an affront to his socialist
ideals. “Something that bothers me now is the appropria-
tion of the figure of Che that has been used to make en-
emies from different classes. It's embarrassing.”

A man who fought and died trying to overthrow capi-
talism and material excess should not be used to sell Brit-
ish vodka, French fizzy drinks and Swiss mobile phones,
among other travesties, she said. “We don’t want money,
we demand respect.”

Aleida, 47, the eldest of Guevara’s four children by
his second wife, made the comments during an Internet
forum sponsored by Cuba’s government ahead of what
would have been her father’s 80th birthday today.

The complaint came amid a surge of renewed interest
in Guevara. The actor Benicio del Toro won best actor at

The scraggly beard, the beret adorned with a star, the

Ouestions'1- 5 summaryicompletion

the Cannes Film Festival this month for his portrayal in Ste-
ven Soderbergh’s four-and-a-half hour epic Che. Camilo
Guevara, a son, who participated in the forum, said he
welcomed the film as long as it was faithful to his father’s
memory.

Last month Buenos Aires unveiled a towering bronze
statute of the young doctor who left Argentina on a mo-
torbike in 1953 and became radicalised by oppression and
poverty in Latin America. He joined Fidel Castro’s guerrilla
campaign against Cuba’s dictator, Fulgencio Batista, and
became a key figure in the revolution before unsuccess-
fully attempting to export insurrection to Congo and Bo-
livia, where he was captured and executed by CIA-backed
government troops in 1967.

Guevara was a more doctrinaire ideologue than Castro
and a fervent critic of “material incentives,” but in death he
became transformed into an icon of daring and rebellion.

The famous image portrait was based on an image
taken by the Cuban photographer Alberto Korda in Ha-
vana in 1960. It was pinned to his studio wall for seven
years until the Italian publisher Giangiacomo Feltrinelli
mass-produced it around the time of Guevara's death.

Korda willingly forfeited royalties but he sued a Brit-
ish advertising agency for using the photo to promote
vodka.

Cuba'’s government has used the image to promote its
revolution and to rake in tourist dollars through state-run
stores which sell Che paraphernalia. (GUARDIAN)

>~ Complete the following sentences WITH NO MORE THAN THREE WORDS from the

passage.

Che’s image has been widely used in advertising because it is (1)

The growth of Che’s (2)

Companies have been free to use his (3) and

has become an international phenomenon.

Che’s political position is of (4)

to companies using his image.

Che’s children now think that the difference between his political position and the exploitation of his image is a

G .

s <0

Ouestions'6'-10:'shortanswernuestion

) ~

> Choose NO MORE THAN THREE WORDS AND/OR A NUMBER from the text for each

answer.
6. What does Che’s daughter demand?

7. How old would Che have been this year?

8. Which two countries did Che try to export his ideas to without success?

9. How long did Che’s photo remain unused for?

10. Che’s photographer took legal action when the photograph was used to sell what product?

Kevuocanulary

Booze: You can buy all sorts of booze in convenience stores, from vodka to red wine.

Icon: Paris Hilton is apparently one of the world’s most recognizable fashion
icons, but no one really seems to know what it is she actually does.

Capitalist: China’s government is called communist although they have ad-

opted many capitalist ideas.

Poverty: Taiwanese volunteers now work overseas to help reduce poverty in

third-world countries.

Royalties: Musicians lose out on all their royalties when people illegally down-

load their work.

Y STrrSoTrs
ANSWErs

sieak uanas ‘g
eIAljog pue obuo) ‘g
BYPOA°0L 08°L

PHOTO: MICHAEL KEARNEY, TAIPEI TIMES

1adsail ‘g
wajqoid *g
1sa4aul 9| ¥

dweu ‘aiey} ‘¢
pueiq ‘¢
d|qesiubodai Ajpueisui *|

jenbuijg vid

@@ BRITISH COUNCIL
Q00 <EtHE

The IELTS page runs every Saturday on pl4. The content of this page is provided by the British Council in
congunction with the Taipei Times Bilingual Section. Feedback may be sent to bilingual@taipeitimes.com.
For more information on the IELTS test please contact the British Council divectly.
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WWW.BRITISHCOUNCIL.ORG.TW TEL: 02 8722 1000 (TAIPEI) + TEL: 07 235 1715(KAOHSIUNG)



